
R E F R E S H  Y O U R  B E A U T Y

P U R E G U A R D

 Sarita Chwalek, Brianna Harris, Jasmine McPartland,
Alexander Rolinski, Russell Vazzana



J A N E ’ S  S T O R Y

“I’ve never been this embarrassed of my skin and don’t take off my makeup until
right before I go to bed so no one sees how bad my skin has gotten. I have seen a

similar bad impact on my hair... with hair loss.”



D I D  Y O U  K N O W . . .

 Chlorine, lead,
bacteria, micro-
organisms, and
other harmful
contaminants 

“Tap water has good minerals that are good for consumption…but not for skin and hair”.





D I D  Y O U  K N O W . . .

50 Million
Americans are

affected by
acne per year  

“I usually don't make statements like this but I feel like this product and service could
be the answer to my patients problems.”





320
There are over 

Known chemicals found in our water 



H O W  I S  T A P  W A T E R  H A R M F U L  T O  Y O U ?

“From high levels of lead, to fecal contamination, the water in these cities is nothing
short of dangerous.”



“Your entire physique will be that much nicer because you are no longer leaving
metals, chemicals, and hormones on the surface of your skin every time you

attempt to clean it”



$722
The Average American Spends 

On their appearance a year 



 with a CAGR of 

Skincare industry in (2031) projected to be 

273.3 B

6.7%



A D V I S O R Y  B O A R D

Donna Ford
Dermatologist & 

Mohs Surgery Unit in CT

Victoria Vazzana
Director of Operations at

Spudsy

Antoine Harris
Architectural Engineer &

Project Manager



 F I L T E R
A D A P T E R

O U R  S O L U T I O N S

M I N E R A L
E N H A N C I N G

T A B L E T S

P O R T A B L E
F I L T E R  S P R A Y

B O T T L E



P RO TO T Y P E

Filter Shell 
Female NPT 

Male NPT 



“Based off my engineering experience, I believe this product will work” 



P RO TO T Y P E

Carbon Fiber
Filtration

Hollow Fiber
Membrane 



Filter Adapter 
2" x  1/2" 

P RO TO T Y P E

“Portability is very important to me,
considering that I travel a lot.”



Enhancing Mineral &
Vitamin Tablets 

P RO TO T Y P E



B E N E F I T S  O F  V I T A M I N S

V I T A M I N  A V I T A M I N  D

V I T A M I N  E V I T A M I N  K

M A I N T A I N S  S K I N  E L A S T I C I T Y
P R O M O T I N G  S K I N  F I R M N E S S  A N D

R E D U C I N G  S I G N S  O F  A G I N G
I M P O R T A N T  F O R  O V E R A L L  S K I N

H E A L T H  A S  I T  S U P P O R T S  T H E
I M M U N E  S Y S T E M

S U P P O R T S  S K I N  H Y D R A T I O N  A N D
C A N  A S S I S T  I N  T H E  H E A L I N G  O F

S C A R S  A N D  W O U N D S

R E D U C E  B R U I S I N G  A N D  I M P R O V E
T H E  A P P E A R A N C E  O F  D A R K
C I R C L E S  U N D E R  T H E  E Y E S .

V I T A M I N  C



OU T SOUR C I NG



P U R E G U A R D  V S  C O M P E T I T O R S

PureGuard Jolie Filterbaby

Product Quality

Convenience

Innovation 



T A R G E T  M A R K E T  P E R S O N A

“Studious” Sarah
This is Sarah Hill (19), a New York-

based student who travels home to

Florida during breaks and aims to

study abroad next semester. Sarah

spends $500 a year on skincare

 

“Traveling” Trisha
This is Trisha Davis (35) is a

traveling nurse, who jumps from

one state to  another. She spends

around $400 on skincare a year 

“No Time” Nancy
This is Nancy Patel (25) who

works as a Financial Analyst,

spending majority of her time in

the office.  Nancy spend roughly

$250 a year on skincare.

Found us through social media
Found us through infographics  

Found us through ads  



P R I M A R Y  M A R K E T  R E S E A R C H

Critical Success Factors
Performance1.
Price2.
Certifications/ Dermatologist Recommended  3.
Portability4.

89% 60% 89%
 of respondents feel

depressed, insecure, or

vulnerable when their

skin/hair is imperfect

of our target market spends

over $250 on skin care a year

of our respondents would

purchase a portable filtration

device if it met their $$$



M A R K E T I N G  C O L L A T E R A L

Posters Social Media Website



M A R K E T I N G  B U D G E T  &  S C H E D U L E

2 5 0 K +  A T T E N D E E S
$ 5 4 , 0 0 0

5 0 0 K +  F O L L O W E R S
$ 1 0 , 0 0 0  P E R
I N F L U E N C E R  

Trying PureGuard’s
Water filter adapter 



E C O N O M I C  M O D E L

Revenue Driver

Margins

Volume

Operating Leverage
High fixed costs

Near 1m units by year 5

Outsourced
production & shipping

3 streams

5 9 %



P R I C I N G

$ 4 5

CM $ 3 1 . 1 3

$ 2 0

CM $ 1 0 . 3 3

$ 1 2

CM $ 4 . 0 2



B R E A K  E V E N  -  N O V E M B E R  2 0 2 4

$ 1 2 7 , 4 5 0  B R E A K E V E N

1 7 , 0 8 6  A D A P T E R
F I L T E R S

5 , 4 7 8  P O R T A B L E
B O T T L E S

2 2 , 8 9 6  S K I N C A R E
T A B L E T  A N D  F I L T E R

B U N D L E S

G R O S S  M A R G I N

F I X E D  C O S T S



Financial Projections



Offer

W E  A R E  S E E K I N G  

$ 9 7 5 , 0 0 0

F O R 2 0 %
I N  O U R  C O M P A N Y



Valuation

E B I T D A

$ 1 7 , 8 9 0 , 7 1 1

I N D U S T R Y  M U L T I P L E  
4 X

E X I T  V A L U A T I O N
$ 7 1 , 5 6 2 , 8 4 4

Y O U R  V A L U A T I O N

$ 1 4 , 3 1 2 , 5 6 9
1 4 . 7 X



Thank you!
@PUREGUARD on all Platforms

Questions?


